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Today, technology is used as an information medium, changing the way 

people work and enabling the transition from traditional systems to today's 

sophisticated systems. The Covid19 pandemic limits all human activities that 

require you to do everything you can at home, such as work, education, 

economics and society. Mustika Com is a computer store based on the repair 

and sale of spare parts for computers affected by the COVID 19 pandemic. A 

systematic functional repair or E-repair itself is certainly very helpful to the 

community. Therefore, a technology-based solution is needed to solve it, and 

the implementation needs to be improved. CRM or customer relationship 

management is an interactive method of customer relationship management 

that focuses on customer relationship development. ECRM, on the other hand, 

uses technology in the container of the more interactive CRM functionality 

itself. Features implemented in this system include contact management, 

customer database, reports, GPS tracking, sales automation and tracking, 

email integration, product database, and chat integration. It was concluded 

that good results were obtained by measuring the system usability scale 

(SUS), starting with a black-box test that gave good results from system 

design to implementation. The measurement results showed a score of 75 on a 

good rating scale. 
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1. Introduction 
Today brings us to face changing 

times that are very different, changes occur 

in every aspect and which is highly 

developed namely technology. Technology 

is a way or method for engineering data, 

and information systems can help or 

encourage human work to run more 

effectively and efficiently to produce higher 

quality products [1] 

 

Mustika Com is an independent 

business engaged in repairing computers, 

laptops, printers, and other electronic 

devices that support both software and 

hardware and selling a sparepart computers. 

 Customer relationship management, is 

an interactive method of customer 

relationship management that focuses on 

customer relationship development [2]. 

http://creativecommons.org/licenses/by/4.0/
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ECRM is the use of technology to meet and 

meet customer demands [3]. 

The features contained in a Customer 

Relationship Management system of all 

these features work complementary to 

achieve maximum results. 

 

 

 

 

 

 

 

 

 

 

 

Figure 1 CRM Features 

 

A system is a component or process 

that is systematically integrated and has a 

common goal to achieve a particular goal 

[4]. The purpose is to explain the 

limitations and scope of database 

applications and the perspectives of key 

users [5]. 

PHP is an open source programming 

language dedicated to web development 

that can be embedded in HTML. PHP is 

one of the web programs for applications 

that run on a web server (server-side 

programming) [6]. 

MySQL is a relational database 

management system. A type of database 

commonly used to create dynamic websites 

[7] that can store data in various tables. 

 

 

2. Method  
An investigation method is a method or 

method of finding a solution to a problem. 

The method used in this study is qualitative. 

The data acquisition techniques used in this 

study are: 

a. Observation 

Observation is a way of collecting data 

by observing and systematically 

recording what is being investigated. 

b. Interview 

Researchers interact directly with the 

owner of Mustika Com. On that 

occasion, the author interviewed Mr. 

Didi Irwandi as the owner or owner of 

Mustika Com. 

c.  Literature review 

Literary studies are a method of 

collecting data and information by 

conducting library activities related to 

ongoing research, such as past research 

journals 

 

 

3. Result and Discussion 
A. Web System Development 

1. Use Case  

The user case diagram in this design 

shows the interaction of actors with 

the system 

 

 

 

 

 

 

 

 

 

 

 

 

 

Figure 2 Use case diagram 

 

B. Implementation and Result 

The implementation and the results 

can be seen in the following pictures: 

 

1. Customer page view 

 

 

 

 

 

 

 

 

 

 

 

Figure 3 Customer Page 

 

In customer page view after customer 

login on the site then customer can shop for 

sparepart computer or booking the 
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reparation customer also can see everything 

product this site. 

 
2. Admin Main page 

 

 

 

 

 

 

 

 

 

 

 

 

 

Figure 5 Admin Main Page 

 

For this section is admin main page, in 

this page have a tools to recognize about 

product on mustika Com 

 

3. Technician Homepage 

 

 

 

 

 

 

 

 

 

 

 

Figure 6 Technician Homepage 

 

Technician home page is main page for 

technician to recognize reparation from 

customer  

4. Checkout Page 

 

 

 

 

 

 

 

 

 

 

 

 

Figure 7 Checkout Page 

Checkout page for customer If them 

want to checkout the product. 

 

5. Page of Detail E-Repair Order 

 

 

 

 

 

 

 

 

 

 

 

 

 

Figure 8 Page of Detail E-Repair Order 

 

This page for customer if customer 

want to booking a reparation. 

 

6. Reporting Page 

 

 

 

 

 

 

 

 

 

 

 

 

Figure 9 Reporting Page 

 

Reporting page is for owner see about 

selling on Mustika Com  

 

C. Discussion  
 

After the creation of an e-repair system 

with the use of e-crm, it is hoped that it can 

help the public in ordering computer repairs 

and purchasing computer spare parts, 

especially in the era of the pandemic 

COVID-19. 

And for the mustika com shop itself, of 

course, it can develop and appreciate the 
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shop itself from the technology side by 

developing a website-based system 

And then of course, the convenience 

provided by the system in shopping and 

ordering repair services is a distinct 

advantage of the system 

 

4. Conclusion   
 

Based on testing on the e-repair 

design and the use of e-CRM on Mustika 

Com, several conclusions can be drawn 

including the following: 

 

1. The e-repair system using e-CRM is 

designed using the PHP programming 

language with MySQL database. 

2.  The CRM concept implemented in the 

e-repair design consists of contact 

management, customer database, 

reporting, GPS tracking, sales 

automation, and tracking, email 

integration, product database, and chat 

integration. 

3.  With the e-repair system using e-CRM, 

it is said to be very helpful for Mustika 

Com in managing the store. With tests 

carried out by the System Usability 

Scale (SUS) method, this system is 

said to be good with a good scale grade 

with a value of 75 
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